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Introduction 

Living in the information-oriented society is characterized by some authors as a 

new stage in the development of civilization, while others do not consider it as a 

fundamentally new phenomenon, changing the essence of the modern world. Yet it is 

indisputable that electronic means of communication have their own influence on 

humanity, and the degree of impact on human civilization development is quite 

comparable with the occurrence of writing and the invention of the printing press. The 

Internet as an information and communication platform has become essential in our 

normal daily life. It is very convenient for using creolized texts. Many different icons 

and logos can be found in the Internet. They usually present general idea of the 

following information, that is why its effectiveness directly depends not only on the 

text, but also on the image presented in the message. 

The term "creolized" was suggested by the Russian psycholinguists and 

philologists Sorokin and Tarasov [23] at the end of the 20th century. Creolized text 

means a text characterized with two constituents, verbal (speech) one and non-verbal 

one. The specific nature of creolized text consists not so much in the visual and verbal 

information acting as a single information space, but rather in one component of the 

text being unable to keep its initial interpretation without the other. Unlike the 

conventional illustrated text, here the completeness of the information conveyed can 

only be achieved by perceiving all components of the text simultaneously. The 

relevance of the research is thus caused by growing interest of linguists to Internet-

creative possibilities, their interaction with other verbal and non-verbal components 

within and outside the network. The aim is to identify and analyze various means of 

Internet creative patterns. 

The idea of information perceiving through various channels, so verbal text and 

image “are integrated and processed by a person in one universal \cross objective 



thinking code [20]. In this regard, illustration is considered to be not only appropriate, 

but also desirable in the works with a specific content. The reasonability of creolized, 

or poly-code texts’ usage is also confirmed by thesis of the information digestion by 

M. B. Voroshilova: “the information, directly contained in a text message, is digested 

by only 7%, voice characteristics contribute 38% to the information absorption, 

whereas the presence of a visual image significantly increases perception – up to 55%. 

It is important to note that if the verbally presented information affects the 

consciousness of the individual in a rational way, the usage of various paralinguistic 

means automatically transfers perception on a subliminal level" [16]. Thus the artcle 

presents the most common ceative ways of creolizing on the Internet. 

1. Google Doodle as one of the most typical creolized creations on the 

Internet 

Google Search, commonly referred to as Google Web Search or simply Google, 

is a web search engine developed by Google. It is the most-used search engine on the 

World Wide Web, handling more than three billion searches each day [1], [13]. 

However, it is known not only as a search tool, but also as a very creative Internet-

source. On certain occasions, the logo on Google's webpage changes to a special 

version, known as a "Google Doodle". This is a picture, drawing, or animation that 

includes the logo. It is usually done for a special event or day although not all of them 

are well known [4]. Clicking on the Doodle links to a string of Google search results 

about the topic. They can be dedicated to the birthdays of notable people like Albert 

Einstein, historical events like the interlocking Lego block's 50th anniversary and 

holidays etc. 

 
That particular case of creolized text is dedicated to the International 

grandparents Day (July, 26, 2020). 



2. Word as an image 

Korean designer Ji Lee worked as a creative director at Google, Facebook and 

Instagram. His most outstanding and popular work is the project "Word as images." 

Lee draws words using characters that always convey the essence of the word [15]. 

 
Talking about people and their personality, their names also can be easily 

distinguished according to the most well-known appearance details or facts of their 

life. 

 
Salvador Dali was a prominent Spanish surrealist painter with one characteristic 

appearance feature, so in letter “A” recipient can easily recognize Dali’s moustache. 

3. Images, made out of words. Tag clouds 

Creolized texts can constitute an image themselves. There are even various 

programs (e.g. Tegxedo) that give an opportunity for a not very skilled person to obtain, 

for example, creative advert. Such unusual presentation of the world map can attract 

recipient’s attention and become a highlight of the travel agency site. 

On the next example, the main lines of Justin Timberlake’s face are 

recognizable. Looking closer, one can see the words from his the most famous songs 

(“What goes around, comes around”, “Cry me a river”, “Sexy back” etc.). 



 
That style of the text presentation is often used in design of tag clouds. 

A tag cloud (word cloud, or weighted list in visual design) is a visual 

representation of text data, typically used to depict keyword metadata (tags) on 

websites, or to visualize free form text. Tags are usually single words, and the 

importance of each tag is shown with font size or color [6]. This format is useful for 

quickly perceiving the most prominent terms and for locating a term alphabetically to 

determine its relative prominence. When used as website navigation aids, the terms are 

hyperlinked to items associated with the tag. 

 
On this image you can see a tag cloud, constructed from Wikipedia's top 1000 

vital articles sorted by number of views [11]. 

4. Comics 

Comics is a medium used to express ideas by images, often combined with text 

or other visual information. Comics frequently takes the form of juxtaposed sequences 

of panels of images. Often textual devices such as speech balloons, captions, and 

onomatopoeia indicate dialogue, narration, sound effects, or other information. Size 

and arrangement of panels contribute to narrative pacing. Cartooning and similar forms 

of illustration are the most common image-making means in comics; fumetti 

(photonovels, photo comics) is a form, which uses photographic images. Common 



forms of comics include comic strips, editorial and gag cartoons, and comic books. 

Since the late 20th century, bound volumes such as graphic novels, comic albums, and 

tankōbon have become increasingly common, and online web comics have proliferated 

in the 21st century [1]. Colloquial language is generally used in the dialogues, they are 

laconic, and the information, presented in the comics, is emotionally colored that 

contributes much in efficient absorption. 

Comics is also considered to be an example of creolized texts. A.G. Sonin gives 

the following definition of comics:"Comics - is a special form of narrative text, which 

represents a sequence of frames containing, besides drawing, verbal element, 

predominantly dialogue of characters, which is enclosed in a special box (speech 

balloon). This figure and verbal text enclosed in it form an organic semantic unity" 

[22]. 

Comics is also characterized by a strict compositional structure that distinguishes 

it from other types of texts. This is reflected in the content-compositional level: image 

component associated with the whole massage, image and the verbal parts are located 

in one visual field. The text of this type is closer than others to traditional creolized 

texts (such as illustrations for works of art),the only difference is minimalism in design 

and comic effect. The image in the comics performs an attraction function, its 

simplicity and accessibility of content is designed to solve communication problems. 

The iconic component of the comics carries information about the dialogue 

participants, about the situation and performs an informative function. To create a 

comic effect without an image is extremely difficult. Satirical image function is 

implemented in a comic effect: the specificity of man’s work requires constantly 

reproducing the words vice versa. As a result, this creolized text has few functions:  

• informative (to transfer the information about dialogue participants),  

• illustrative (to picture and transfer their emotions, the situation) 

• satirical (to create a satirical or humorous effect). 

One of the defining features of the comics is an illustrative function. It gives an 

opportunity to present information, expressed verbally, with the help of visual images 

in whole or partially. This creolized text is characterized by full creolization, because 



verbal part has no meaning without its verbal implementation. The next comics is 

characterized by partial creolization, the joke itself is meaningful, but the image gives 

it extra emotional coloring. 

 
Forums’ communication produced also new characteristic type of comics. The 

content of the online comic diverse: from comical to absurd situations on the most 

burning issues of the day. The iconic component in these texts is intended to illustrate 

the verbal text. For example, in this online comics the iconic part of the relatively static 

(the same background), changes occur with a person character. It shows a normal 

situation for modern social networks user. This creolized text has partial creolization. 

The verbal part is the relatively autonomous and can produce a comic effect without 

correlating with the visual component. 

The most important task of comics lies in the necessity to express as much as 

possible information in a clear, visual way and to accompany it with the right quantities 

of replicas. The reader, while perceiving comics, processes organically both image and 

text, causing new level of generalization in perceiving.The next comics illustrates a 

normal situation on the Internet. Whatever the source or the author has the information, 

it can be reposted under another initial data.  



 
The comics’ structure can be simple and colorless, or it can obtain form that is 

more complicated. However, usually it has simple structure, sketchy drawing and often 

contains duplicate items. 

5. Meme 

A meme is "an idea, behaviour, or style that spreads from person to person within 

a culture" [10]. A meme acts as a unit for carrying cultural ideas, symbols, or practices 

that can be transmitted from one mind to another through writing, speech, gestures, 

rituals, or other imitable phenomena with a mimicked theme. Supporters of the concept 

regard memes as cultural analogues to genes in that they self-replicate, mutate, and 

respond to selective pressures [5]. 

The term "meme" was introduced by R. Dawkins, who first suggested the 

concept of the replicator in addition to the socio-cultural processes, "Examples of 

memes are tunes, ideas, buzzwords and expressions, ways of soup cooking or of arches 

building. Just as genes propagate in the genetic pool by leaping from one body to 

another by means of sperm or ovicell, memes spread in the same way, moving from 

one brain to another by a process, which in a broad sense may be called “imitation” 

[19]. In a broad sense, the meme is considered as a mechanism for the transmission 

and storage of cultural information. The main feature of a meme – the ability to 

replicate, that is to copy itself. 



The Internet is so important technology for the memes emergence, that those 

ones, that are actively distributed in the Internet, received an appropriate name – 

Internet-memes, although obviously, jokes, anecdotes and other popular "creative 

products" has successfully spread in other ways before the Internet popularity. 

So, Internet meme (or Internet phenomenon) – unit of information, an object that 

has gained popularity –  usually spontaneously – in the information technology 

environment. Spontaneous uncontrolled proliferation is not subject to any information 

among Internet users, but only that one, that somehow affects many people, makes 

them interested, or generates any associations. 

Sources of memes are the variety of online communities (blogs, forums, chat 

rooms, social networking groups, etc). Internet memes are of varying locality, 

depending on what part of the Internet space they cover. At first met they usually 

remain incomprehensible for uninitiated person, if not accompanied with necessary 

explanations and, accordingly, do not cause the reaction of laughter. Primary sources 

of memes diversity: hot news in the media, art pieces (Mona Lisa), the film (this is 

Sparta!), an anime character, the Internet user’s saying, etc. 

As a kind of precedent phenomena, Internet memes retain the information about 

the text resource, a cultural phenomenon or a historical event, which served as the 

source for the meme emergence. Hence, meme has a cultural connotation, providing 

the addressee the ability to identify the case of precedent phenomenon. The 

effectiveness of communication in this case is directly related to the ability of Internet 

user to carry out an explication of hidden cultural meme connotations, and to restore 

those associative links, which provide comic effect [24, p. 77–84.]. 

This humor is "not for everyone", but only for those "who understands": the 

comic effect is intended for a specific audience. However, due to the openness of the 

Internet-meme space, it often becomes known to the general audience, breaking the 

limit that is of particular interest for the study. 

Nowadays more complex structures are spread through the Internet, in which 

verbal and nonverbal elements form one visual, structural, semantic and functional 

unit, intended for the complex impact on the recipient – creolized formation. 



Opportunities to achieve some comic effect in this case is due to the organic interaction 

of verbal and imageparts. 

In modern Internet the following types of Internet-memes are functioning: 

1) text meme: a word or phrase; 

2) image-meme; 

3) video-meme; 

4) creolized meme, consisting of text and visual parts. 

Text memes are words or phrases, used in public culture. The sources of their 

appearance are often the expressions of "ordinary" users. Here can be listed such 

examples as: LOL – laughing out loud (eng.), ХЗ – хто зна (ua). 

Image-memes are recognizable images. Here could be considered Cthulhu, 

Trollface etc. 

 
Trollface  

Image “trollface”, created in 2008 by user “Whynne” on DeviantArt site for web 

comics [9], is often used to refer to trolling in the modern Internet culture [14]. In 

Internet slang, a troll is a person who sows discord on the Internet by starting arguments 

or upsetting people, by posting inflammatory [2], extraneous, or off-topic messages in 

an online community (such as a newsgroup, forum, chat room, or blog) with the intent 

of provoking readers into an emotional response [12] or of otherwise disrupting 

normal, on-topic discussion [7] often for the troll's amusement. 

Video-memeю Video-memes is a comic videos that are placed on the personal 

pages of social network users and are sent to each other via e-mail etc. The specificity 

of their use is in repeated playing and viewing, including collective. Their popularity 

is estimated by number of views. It is noteworthy that some video-memes conceived 

and shot as a parody, and others, on the contrary, become a comic source unexpectedly. 



For example, a well-known meme "Mr. Trololo", emerged in 1967 from the 

video of the Soviet pop singer Eduard Khil. The singer has executed a vocalize, some 

parts of which sound like "ololo" or "Trololo" and nowadays is perceived as a reference 

to the modern Internet slang. In 2009 a video was posted on YouTube and has become 

an international Internet phenomenon. 

 
Creolized meme is a variety of creolized texts. The main components are verbal 

part (label / signature) and image part (drawing, photography, and schedule). In various 

types of text they are found in various combinations [21]. 

To creolized Internet memes can be attributed "Philological Virgin" meme, 

which is popular among philologists. A meme consists of a picture of Virginia Woolf 

on a given background (always the same), followed by the inscriptions. Upper phrase 

is an introduction, the bottom - an unexpected climax. The contrast that occurs after 

reading two phrases is designed thanks to effect of undue expectations, which gives 

rise to comic effect. The content of these memes are usually associated with a linguistic 

or philological subjects (played upon common language or speech errors, verses, 

names of famous writers, the meaning of words, and so on.). For example: 

To achieve comic effect, recognition conditions of the relevant precedent 

phenomena should be met, such as: 

 
Here we can see well-known words from the famous song of Leonid Derbenyov 

“Есть только миг” (There is only a moment), and instead of the next phrase from the 

song, there is a joke, based on the grammar tense in English. 



Like many other recognizable "faces" in the Internet (Treacherous Translator, 

etc.), – "Philological Virgin" became an independent meme-character, mention of 

which beyond the Internet environment, is normal, understandable and applied in 

everyday communication. 

6. Demotivator  

Demotivator (demotivating poster) is an image consisting of picture in a frame, 

and a comment, composed under a specific format. Demotivational posters appeared 

as a parody of motivational posters, or motivators - popular in the US kind of visual 

propaganda, designed to create an appropriate mood in schools, universities and 

workshops [17, p. 124-130.]. As a parody of motivational posters, demotivators spread 

widely. Demotivators are drawings of the same standard, but are intended to cause the 

opposite emotions: despair, despondency and sadness. Subsequently demotivators’ 

themes expanded to simply comic. 

Genre of demotivational posters requires strict adherence to the format of an 

image build-up: 

• poster is almost always in black; 

• image in a frame;  

• slogan, dialled in large fonts including serif;  

• explanation or citation explaining the slogan’s idea, typed in a smaller font 

(sometimes is absent) [18]. 

 
For the production and perception of demotivators it is necessary to have not 

only a sense of humor, but also the ability to see events from a different perspective. 



Verbal parts of that creolized text function well even without image part in everyday 

speech. 

7. Creolized messages in social networks 

Taking into account the popularity of social networks communication, the whole 

communication now becomes more and more creolized. To save time, network 

communicants use not only abbreviations and neologisms, but also emoticons, 

pictograms, various pictures, describing the words and emotions needed.  

 
Here is a message within which there are various type of creolization. Some 

pictures just contribute some emotion colouring into the verbal wish. 

8. QR code 

The last researches have also a tendency to understand QR code as a type of 

creolized text. This square bar code is a development of subsidiary of Japanese concern 

Toyota and was originally used for logistical purposes. QR code (quick response) code 

is a matrix or, in other words, a two-dimensional bar code. To "read" the information 

thus provided, the recipient has to use a mobile phone with a camera and special 

software. After photographing this code, the recipient almost instantly receives all the 

necessary information - this could be the site of the advertiser, video, map, text 

information, etc. In Japan, QR codes are used even in cemeteries and contain 

information about the deceased [8]. Currently, QR codes are used not only in Japan 

and European countries, but also in Russia and Ukraine. 

Thus, it is possible to talk about the expansion of the information space of 

creolized text in written communication. Now we deal with not just the combination 

and interaction of verbal and visual (iconic) information spaces, but also a kind of 

"window on the Internet" by iconic hyperlinks – QR code.  



Using of the QR codes or "hypercode" began with a small, almost imperceptible 

square in the corner of the poster. Traditional creolized text with full verbal and iconic 

components is supplemented with small bar code. Now the recipient had a choice - to 

be content with this information he has on the poster, or if he is interested get more 

information about the special offer of the resort with his mobile phone. In the second 

case the recipient is automatically transferred to the page of the advertiser. In this case, 

the QR code is not involved in the interaction of verbal and visual components of 

creolized text, but simply complements its structure. 

 

 
Sometimes QR code is a part of the iconic component of creolized text. This 

hypercode is used in the image of the Red Cross and, moreover, within the QR code, 

one can see the silhouette of Japan. This integration of hypercode in the image is 

common in modern Internet discourse. The verbal component was unaffected by 

changes, introduced by QR code in this poster. 

QR code can be used in the texts without any verbal or image component and 

even stand alone as creolized text, including a visual and verbal components. 

Thus it can be said, that creolized texts are gaining their popularity. Due to quick 

information transmission and perception, and extraordinary appearance, such non-

homogeneous type of information is easy to find almost everywhere within Internet. 

 

CONCLUSIONS 



The world Internet population has doubled in the last 5 years. Due to great 

audience of users and mass of new technologies, Internet requires many new means to 

provide its functioning.  

Internet, as a source of various new communicative genres, is a great platform 

for creolized text development. They can be classified in various ways, but the most 

prominent criteria for their distinguishing is the level of verbal and non-verbal 

components meaning interdependence.  

This text type is becoming more and more widely used, as it increases percentage 

of information content perceived, and shortens time for its supply. Due to its usage new 

patterns of communication emerge, that is also a thing of great interest for the 

researchers. Internet also provides such texts with various means of accentuation, to 

draw the recipients’ attention. Among such creative ways of information providing are 

creative logos (e.g. Google Doodle), tag clouds, comics, memes, demotivators, QR 

codes and others. 

Due to the constant Internet influence on all languages, the presence of its own 

laws and etiquette within it, it is important to study, monitor, and guide in the right 

direction the further development of this language evolution. 
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