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Abstract. In this paper, the author discusses the social and labor relations in the 

system of social partnership. 

Keywords: social relationships, social interaction, social partnership. 

Diverse forms of social interaction: solidarity, antagonistic, mixed, organized, 

unorganized, contractual, enforcement, regulatory, ritual, etc. - social relations. We 

distinguish the most important of  them, under the main philosophical systems 

theorizing: dialectical and metaphysical. Social partnership is carried out in the 

various forms of social interaction: competition and cooperation, solidarity, 

consensus, specific life-affirmation collectivistic and individualistic types of society. 

Each type of society presupposes their mode of production of social life by which 

society each historical epoch reproduces itself in the respective qualities of its 

viability. 

Cooperation  in   the social  partnership  in   the  works  of  researchers R. 

Greenberg and  T. Chubarova, is based on mutual support, effort to accommodate the 

interests of partners to strengthen cooperation: «Cooperation as a kind of interaction 



is manifested in a variety of specific interactions between people: business 

partnership, a political alliance between the parties cooperation between firms and 

others. A distinctive feature of the interaction, such cooperation is mutual interest, 

beneficial to  both parties,   aimed at achieving a   common goal» [1. C. 6]. 

Cooperation is aimed at bringing people together to achieve common goals that meet 

the standards of naturalness and standards of social collectivist type of society and the 

establishment of better public relations. Note that at the heart of development and 

existence of a collectivist type of society are the principles of dialectics as the science 

of the universal connection of phenomena. 

Rivalry,    social  relations   as    noted   by   many  authors  -  researchers  U. 

Olsevich, V.K. Potemkin, M.H. Balhizov et al., In a system implementing such a 

standard of naturalness as a «war of all against all» implies the existence of a 

common indivisible object of aspiration and desire to overcome the resistance of the 

imperious way or another (removal, submission, destruction, etc.) from rivals . And 

the «rivalry may take the form of competition (competition for something that  is 

outside   entities     rivalry)   or    conflict  (always   a direct  clash of  rivals)»  [2. C. 

65]. Thus, in order to meet the needs of the metaphysical principles of dualism and 

anthropocentrism, competition complies with the existence of an individualistic 

society. 

In turn, the researchers of social partnership as competition need to show the 

complexity of social interaction as the judicial side, and, accordingly, what social 

norms should be guided by this judicial side. 

Thus, liberalism assumes that as the judicial side of the state should act as 

liberalism is based on the rule of secular authority over the spiritual power. 

Conservatism presupposes the rule of spiritual power over the secular power, but 

because as said judging by both competition can act church, ideology, politics, public 

figures and non-state institutions, social structures, diverse communities, etc. 

In the early stages of social development cooperation was a nondedicated 

character, reminiscent of neighborly relations, when none of the neighbors has a 

monopoly on any service. The increase in population density and the number of 



partners, providing a wide range of services leads to competition among those 

offering the same services that the potential for conflict between competitors. There 

is social cooperation as a specialized partnership specialized services are divided both 

in content and in value, scarcity, rank. Due to this «co-operation takes the form of a 

horizontal, equal, or vertical, hierarchic interactions» [2. C. 66]. The main feature of 

hierarchical interactions is the ability to organize an impact on the behavior of 

another. In a weaker form of hierarchical interactions manifested in the influence that 

take into account the views of other single person, recognizes the importance for 

themselves. «Influence - transition to power a form of interaction» [2. C. 67]. 

Note also that the  L.I. Umansky believes that the specific content of the various 

forms of  joint activities is a certain ratio of the individual «contributions»  to become 

partners, and offers «to distinguish the three forms, one of them when there is a 

simultaneous interaction of each partner with everyone else - « co-interactive 

activities» [3. C. 200]. This form serves as the social partnership - social relations. 

Thus, the concept of «social interaction»  is generic with respect to the concept 

of «social partnership» and its content is studied from different angles, revealing the 

social partnership between workers, employers and authorities, as a social 

phenomenon, a multi-faceted contradictory social process. 
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